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Figure 36. MangoStar services from Telkomsat, connectivity solution for underdeveloped areas
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Telkom Group also believes that our digital capabilities can be
optimized to have a positive impact on the wider community.
Therefore, Telkom consistently runs the TJSL program by
collaborating with various parties, including the government,
state-owned enterprises, academics, the community, the
media, and employees through the employee volunteering
program. In 2024, Telkom's TJSL program focussed on

Table 20. Purpose and intiative of Telkom TJSL

investments in four pillars: environment Rp 48.3 billion, social
Rp 61.25 billion, economic Rp 34.8 billion, and law & governance
Rp 0.36 billion, with a total of Rp 144..8 billion. This section only
describes programs in the education and economic sectors,
while environmental programs have been discussed in the Save
Our Planet section.

Education Economics
Uplift Impactful Social Empowerment Strengthen Excellent SMEs Digital Capacity

Purpose Encouraging the digitalization of the education Strengthening the digital capabilities of SMEs
sector
Initiative Digital learning school and cyber security The SMEs development program is integrated
awareness through:
+ Digital skills for vocational and teacher + Increasing SMEs Business Capacity through
certification SMEs Go Modern

Digital empowerment program for woman

+ Digital skill for disabilities
+  Sociodigipreneurship

Supporting the process of digitizing SMEs
management (Social Media Marketing &
packaging grants) through SMEs Go Digital
Accelerating Online Market Expansion
(e-commerce/online stores) through SMEs Go
Online

Expanding International Market Access through
SMEs Go Global
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